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INTRODUCTION

Alcohol is a carcinogenic, psychoactive compound with addictive properties!il. Addiction has
negative impacts on people's physical and mental health, relationships, and overall quality of life,
with profound implications on public health. Alcohol consumption can result in many negative
conseguences through the development of alcohol-related diseases, such as cancer, liver cirrhosis
or pancreatitis; mental health problems such as depression, and alcohol use disorders!?].

Music Is a form of marketing since it influences consumer behaviour, including

alcohol consumption®l. Music forms an integral part of Trinidad and Tobago’s culture with the
four most popular local musical genres being Soca, Chutney, Calypso and Parang. The songs are
Infectious, many with lyrics that promote dancing, partying and alcohol consumption. Therefore, it
IS Important to investigate the representation of alcohol in these musical genres that are listened to
regularly by the population since popular culture influences society, such that people learn not
only through firsthand experience, but also through exposure to modelled behaviour!“!,

OBJECTIVES

o To explore how alcohol iIs represented in popular

music In T&T.

o To 1dentify the underlying messages and what they
revealed about the writers, Trinbagonian
population and culture and possible implications

for public health.

to alcohol representation.

METHODOLOGY

» The lyrical content of popular music genres in T&T (Soca, Chutney/Chutney Soca,
Calypso and Parang) which referenced alcohol were included in this qualitative study.

» Songs from the aforementioned genres were sourced from online searches, discussion with
friends, family and local DJs, and personal knowledge. The lyrics were either obtained
online or transcribed by the researchers.

» A database of songs was created, with the songs being coded for references for alcohol
such as ‘rum’, ‘liquor’, ‘drinking’ , etc. Through thorough immersion 1in the lyrics,
utterances (key lyrics in the songs related to alcohol) were identified.

» Data collection was done until saturation was achieved (when no new messages/utterances
were Identified in additional songs found).

» Utterances were analysed to determine the concepts and themes of the songs with respect

RESULTS

Upon analysis, three (3) themes and ten (10) concepts were identified as seen in the diagram below:

CELEBRATION

"Drink ah rum and live meh life.

I'm the happiest man alive”

Machel Montano's, "Happiest
Man Alive"

FREEDOM TO DRINK
If | like to drink rum Why that
bothering you’

Saleem "Master Saleem’

Beharry's, 'Let's Have A Drink’

STRESS RELIEF
‘When de liquor hit me ah, feel
like | in ecstasy. When de liquor

hit me we throwing all we

stress away.
Lyrikal's "Conquer Meh’

LONELINESS & GRIEF

Rum kill meh mudda rum kill meh
fadda rum kill meh whole family rum
kill meh brudda rum kill meh sister
now it want to come and kill me

Ravi B's. 'Rum is meh lover’

LOSS OF FREEDOM

| doh want no young gyal to tie

me down more rum for me more

rum for me’

Neeshan D' Hitman Prabhoo's,
‘Mr. Shankar”

ADDICTION

You need to change your lifestyle

boy yuh have a family now! You is a
man does drink plenty So much that

you never have no money;

Nigel Gobin and Anthony

Batson's "Stop Drinking So Much®

APHRODISIAC

Bar man give me ah Guinness and
Puncheon Ah Supligen and ah
Ginseng; Meh wife dey home and she
waiting. She waiting for some sweet

!ovm

Rikki Jai's, 'Barman”

NOSTALGIA

‘Reminisce about the past All the time
we used to spend Never may come
back again, Only memories will last,

Raise a beer to one another anytime we
meet each other’

« Imran "GI” Beharry's, "Wa we go do"

CONSEQUENCES

‘Under rum | meet this girl now
she is lying next to me, before my
wife come back home | have to
get rid of she’

Kl Persad's 'No More Rum Again’

SHAME

Drink and drunk yes that's me
name, Always make me family
shame’

The Mighty Sparrow’s "Drunk
and Disorderly’
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DISCUSSION

Most of the songs portrayed alcohol in a positive light and
these messages were well-received by the population as
throughout the years, these ‘rum songs’ became popular and
more plentiful.

Notably, Calypso had limited representation of alcohol but

when mentioned, the genre addressed social issues which

showecased it in a negative light.

Culturally, the Chutney genre boasts a larger number of
popular songs portraying alcoholism than the other three
genres.

The Soca genre portrayed alcohol as an expression of freedom
and celebration and 1ts link to T&T’s Carnival season.

 The Parang genre links the Christmas season and alcohol as an

expression of enjoyment and socialisation.

1 The lyrical analysis shows that this country’s culture of

drinking alcohol Is accepted as a societal norm in times of
both grief and celebration or for socialisation and freedom of

choice.

CONCLUSION

International evidence suggested that the representation of
alcohol in music can lead to increased alcohol consumption,
whilst our study found that there continues to be a wide
representation of alcohol in popular Trinbagonian music.
Although many of the themes suggest that the songs do in fact
encourage alcohol consumption, some evidence was found to
the contrary.

RECOMMENDATIONS

Our study reported that many of the songs glamorised and
propagated alcohol consumption. We recommend that there
be a national discourse as to whether or not the youth and
general public should be exposed to these kinds of music.

Future studies should examine the behaviours and
conseguences of listening to these songs and the impact on
public health, family life, mental health and physical
health, non-communicable diseases and financial health.
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