
I N T R O D U C T I O N  

In this paper an attempt is made to make a 

description of the present marketing system in Trinidad, 

mostly on basis of observations of my own and discussions 

with experienced persons. I have intentionally avoided 

the analytical approach owing to the difficulties in­

volved in collecting adequate and reliable data on prices, 

margins etc. within the limited time that has been 

available for carrying out the project. 


