Consumers’ perception of food packaging in Trinidad, West
Indies and its related impact on food choices
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Abstract

The purpose of the study was to Investigate consumers’
perception of food packaging and Hs impact on food
cholces. The study population comprised 82 people who
were ultimately cansumers of packaged food products. The
sample was drawn from six major supermarkets located in
diffarent geographical areas In Trinidad, West indiss. Data
collectlon was carvied out by using a questionnaire based
on five toplcs: visual Impact or attractiveness of the pack-
aging; type of packaging matarial; labelling and nutritlonai
information; new products; and frult praserves, The packag-
ing feature that intluenced most of the respondents’ cholce
of products was information on the label (41.5%); it was
followsd by quality and type of packaging {24.4%), brand
nama/popularity (22.0%) and visval impact (12.2%). When
asked If thay would purchase a product that was most attrac-
tively packaged, 85.4% responded in the affirmative. Most
respondents (92.7%) belioved that packaging materiat could
adversely affect the quality of performance of a food prod-
uct, Also, 92.7% of respondents agraed that nutdtion Infor-
mation shouid be shown on all food products, although
36.6% admitted that they do not read the lahel because of
s complexity. Influence of gender was not significant
{P < 0.05) an consumer parcaption of food packaging and on
foed cholces. Although the sarnple was small, the data high-
lighted the need to educate consumers of packaged foods,
s0 that Informed dacislons could be taken In reapect to food
quallty, safety and nutrition.
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