N LY elephant
slacks, the very FARDIAN

wear, is selling faster

and Sparrow long-
playing calypso re-

Todd and Fogarty’s
during this pre-carni-
val season.

TO GIVE an indica-
tion as to how the “ele-

over-run t h e streets on
Carnival Season, the re-
cords are being bought
in batches of 50 and 60
and have been top
sellers for weeks |

Wide range

But these are only two of
the wide range of what the
firm describes as “the best”
in everything for this and
any other season.

They point to the theme
for the season “‘Fete set, get
and added that this
well fits their all year round
slogan of ‘‘the best place to
buy everything”, because
this department store boast

gents and children.

A breakdown shows that
men could not help choosing
from the latest styles in
Nehru shirts and “Afrojak”
as well as a large variety
of blazing colours of “‘mod”
materials for trousers.

Afrojaks

A big shipment of these
shirts and Afrojaks are ex-
pected shortly from Barba-
dos. They are something
new and would be well ap-
preciated by the Trinidadian
male, it was stated.

For children there are
also Lright coloured nehru
shirts for both boys and
girls, while the little misses
will revel in bright multi-
coloured shorts and slacks.

The teenagers will have
their pick from the latest in
mini dresses, coulletts, psy-
chedelic dresses and blouses

“mod” jewellery including
earrings, hippy chains, and
metalic belts.

Co-ordinates

Apart from the elephant
pants that the women are
just falling over, there is
also the newest co-ordinates
with bollero style uppers
and matching trousers, with
open midrif. The wide range
of blouses, hats and masks,
and softies, to fit every poc-

To complete the range,
there are fascinating mate-
rials, and the women could
collect Mc Coll pattern with
designs in Afro, mini and
many of the latest styles for
those who want their ciothes
customy marle.

‘Everything’

to please

the Feter

ABOVE, a cross-section
of some of the merchan-
dise available to Carni-
val shoppers in down-
town San Fernando.
Here, assisted by eager
salesclerks, customers
choose fabrics and ac-|
cessories for th e jump-|
up days.
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