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ABSTRACT

The demand for street food has increased as a result of urbanization, which has resulted in an
increase in the number of street food vendors. For citizens of a country, the business provides
revenue, employment, and food. It can also provide a strong economy for the citizens.
Considering the valuable contribution street food vending has on the urban dwellers and the
cconomy, this study aimed at understanding how street food vending is form of livelihood to the
vendors in Trinidad. This study was conducted in South, Trinidad and data was gathered from 15
respondents using structured questionnaires and observation. The main findings reveal that most
of the vendors entered the street food business because a small capital is required to start and it
generates a substantial income. It has been concluded that members who are actively
contributing an income to themselves, as well as the country, is a valuable asset to the livelihood
and welfare of the household. Street food vendors are an integral part of the economy in
Trinidad, offering easy accessibility to various goods in public places. These vendors sell items
such as juices, punches, gyros, finger foods, burgers, etc. Permanent business premises for
vendors would provide a permanent address which would increase the eligibility of obtaining
loans from financial institutions. The study advocate for provisions to be made by the
government for suitable business education to street food vendors, as well as design affordable

and permanent structures for street food vending to operate effectively and efficiently.

Keyword: street food, urbanization, livelihood, income, South Trinidad
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CHAPTER ONE

INTRODUCTION

1.1 Framework of the study

Street food vending is a worldwide phenomenon as well as a prevalent and distinctive
aspect of the informal sector. The Food and Agricultural Organization defines street food as
ready to eat food and beverages prepared and/or sold by vendors, especially in streets and other
public places (FAO 2013). In Trinidad, street food vending has become a rapidly growing and
popular business. It contributes to the socio-economic role in terms of creating a form of
livelihood, providing food at an affordable cost to both tourists and locals and showcasing the

rich cultural diversity through food.

In Trinidad, with a plethora of ethnic groups, the street food options exhibits the melting
pot, and as a result, greatly varies. The main ethnicities are Africans, East Indians, Chinese,
Europeans, and Indigenous people. From hot and tasty doubles, pholourie and aloo pies which
can be found in Debe, to bake and shark on Maracas beach, flavorful corn soup, burgers and
gyros on Ariapita Avenue, are just a few of the street foods that can be found throughout
Trinidad. According to (Muzaffar et al., 2009), street foods provide a source of nourishment to

the majority of persons mainly in the low-income group in developing countries.

Street food vendors are part of the self-employed group of small entrepreneurs who are
not reliant on the government or any institutional organization to obtain a livelihood. Their
business progresses through their own strengths as well as from the support of close networks

like family members and associates. As a result, these economic ventures of the street food



vendors have not only created a form of livelihood to vendors and their family members, but also

reduce the difficulty of becoming an economic and social burden to the state.

In Trinidad, the demand for street food is constantly increasing. The demand for street
foods in developing countries can be ascribed to urbanization and the need of these populations
for food and employment (Draper 1996, 1). Street food vending provide employment to
educated, uneducated, skilled and unskilled workers of different sex and age (Mathaulula et

al.,2016; Mwangi et al., 2002).

Many people in Trinidad decided to venture into the street food business because of the
many advantages. Some of these advantages are: Little start-up costs is required, there are no
overhead expenses, a form of livelihood, the gain of exposure and experience and the control of
workload. In some areas, it is estimated that the average earnings of street vendors surpass the
wage of skilled workers who belong to the formal sectors (Nattrass 1987). This study is focused
on examining street food vending activities as a form of livelihood for vendors in Trinidad and

can contribute to national development with proper policies.

1.2 Parameters

This study focused on Trinidad and was further scaled down to the southern region of the
country. This was done due to the close proximity and easy accessibility to the street food
vendors in both the country and region. Examining vendors of Tobago, or additional regions of

Trinidad would have been difficult due to time constraint of conducting this research.



1.3 Rationale

livelihood in T rinidad.

1.4.1 Specific objectives

household of the vendor

® To assess the effect the S0cio-economic elements of street food vendors to their

livelihood



CHAPTER TWO

METHODOLOGY

2.1 Introduction of methods

2.2 Study Area

This study was conducted in the southern region of Trinidad. The selection of the city of
San Fernando was based on the fact that jt 18 densely populated and has popular food strips, such

as “the cross”, a popular street vending strip on Cross Crossing, San Fernando. (See image 1). Tt

is a home to a number of significant businesses and organizations which attracts numerous

vendors since food is high in demand in this area. The targets of this research were both women

and men who conduct street food vending in South, Trinidad.

Image 1: The street food vending strip in San-Fernando,

“the cross” Source: (Webb,
2021)



2.3 The Method of Data Collection

information was collected from the vendors through observation. The study was conducted on

different types of street food vendors in South, Trinidad.

2.3.1 Questionnaire



2. 3.3 Validity and Reliability

The extent to which results are consistent over time is referred to as reliability. (Creswell
2012) contends that reliability means that results from an instrument are consistent and stable.
Validity dictates whether the technique used by a researcher has measures what was actually
intended. Data should be accurately gathered and interpreted by the researcher, to ensure the
conclusion is correctly reflected and present the work that was studied (Yin, 2011). Instruments
for the data collection were pre- tested by using five street food vendors on Cipero Street, San
Fernando. Alternations and corrections were made to the instruments based on experience that
was acquired during the pre-testing. Respondents requested anonymity which was assured before

the questions were asked.



CHAPTER THREE

LITERATURE REV] EW

retired pensioners and g struggle to find employment. While the cost of living in China is lesg
expensive than that of Trinidad, many residents of China are attracted to the low capital that is

required to startup this business.



The percentage of workers that are enthralled in the informa] cconomy in Ghana is 90%, 7294 in
Kenya and 53% in South Africa (Carr, et al, 2000). Consequently, the informal sector’s share of
the urban force, particularly in street food vending is increasing varjes from 30% to 70%, having

the average value of 50% (Chen, et al 2005).






can also be affected from lack of sufficient funds, ineffective managerial expertise and issues
with transportation, These vendors can also become subjected to harassment by official such as
the police and can fal] privy to arrest and bribes. The study proposes that government regulations
and actions aimed towards street food vendors will help to alleviate their concerns to a certain

extent.

(Suraiya and Noor, 2012) carried out study where they displayed an analysis of the
street food vendors’ income services and employment in the city of Dhaka, They discovered that
a considerable section of the population in Dhaka earns money through the informal sector of
street vending. These street food vendors provide profound services for the inhabitants of the city
at a reasonable price. The further examined the socio economic situation off the street food
vendors of the city. The study also reveals that mobile street food vendors play a vital role in
terms of social recognition. Their economic situation in Dhaka city will improve with proper aid

from the government and education.

A study undertaken by (Andringa and Kies, 1989), revealed that the income in which ig

10









business if they received financial assistance from financial firmg, This assistance would further

allow vendors who operate from thejr home, to rent Spaces in primary location in theijr town or

13



CHAPTER FOUR

FINDINGS AND DISCUSSION

4.1 Introduction of findings

economic characteristics of the street food vendors and secondly, the factors driving people to
venture in to the street food business. The third discussion examines how street food vending is a
form of livelihood and contributes to the well-being of the vendor’s household. The main
objective of the study was to understand how street food vending provides a form of livelihood

for vendors and their household.

4.2 Socio-Economic Characteristics of Street food Vendors

This aspect of the study examines the characteristics of the street food vendors such as

the level of education, age, sex and marital status,

4.2.1 Level of Education

In the survey that was conducted on the vendors, their level of education varied from
primary education to tertiary level schooling. Many of the vendors dominating the street food
vending business with little to no formal education, indicates that just basic skills are needed to

venture in to this business. It also suggests that the street food vending business provides a

14



approximately 71% of the vendors obtained a secondary level education. Due to the high
unemployment rate jt Trinidad, persons who obtained a tertiary level education and were unable

obtain a government Jjob, sought refuge in the street food vending industry.

Parameter Frequency (%)

Secondary school 66.6%
Table 1: The level of education of street food vendors (number-15)

4.2.2 Age

“The cross,” were generally characterized by adults and youths who are the main providers for
the livelihood of their families. The findings showed that the respondents were between the age

bracket of 18-49 years. The age period of 18-30 is a time where many of the individuals are

15



unemployed, rely on them to provide certain needs such as school feels, utility bills, clothing and
other basic necessities. (Uwatije, 2021) pointed out that both adults and young individuals solely
have the responsibility to provide a livelihood for their families and street food vending is a
popnlar and secure venture for this to be done. The results of this finding however, differ to the
study done by (Winter, 2017), whose study suggested that the main persons involved in the street
food vendors are elders who are now retired and decided to partake in the street food vending

business.

4.2.3 Sex

According to the survey conducted, the findings indicate that more women than men
dominate the street food vending business. Of the 15 respondents, 73% were women, while 26%
were men. The conclusion that can be drawn from this finding is that more women in society
decided to branch off from being the traditional housewife and become the breadwinner, as well
as contribute to the welfare of their household. They have decided to venture into a popular and
productive business like street food vending which generates a substantial income. In this study
conducted, it was observed that a few of the women were taking care of their children while
attending to the customers. Some of their children even assisted their mothers with the
preparation and distribution of dishes. This may be due to that fact that at an early age, women
are taught to cook and serve, making it easier for them to venture in to the food vending industry
in comparison to men. This observation supports the claim made by (Otoo et al 201 1) that
women specialize in a business that appeals to their domestic abilities. In conducting research,
other reports done by (Assan and Chambers), however indicated that in Delhi India, women were

domestic workers, while men dominated the street food vending business. The reason for this

16



may be difference in cultures and the variances in religious obligation for each culture

respectively.

4.2.4 Marital status

From the survey administered, 27% of the respondents were single, 53.39% married, 6.7%
widowed and 13.3% divorced (See Figure 1) In this study, the dominance of the married street
vendors indicates that the street food vending business give the Opportunity for these vendors to

provide for their dependent family members in terms of food, clothing, health care and school

17



Marital status of street food vendors

® Married

® Divorced

¥ Widowed

B Single

Figure 1: The marital status of street food vendors

4.3 Factors driving people to venture in to the street food business

The first objective of this study was to examine the factors that influence street food
vendors to venture in to this business. Based on the literature review, some of the main factors
are: It requires small revenue to start the business, experience and skills, the profit earned from
conducting food vending and the extent in which the income earned through street food vending

supports the vendor’s household.

4.3.1 Requires small revenue to start the business

50% of the respondents indicated that they ventured in to the street food business because
it requires little capital to start the business, F or many of the vendors, the main investments were

cooking apparatus and mobile carts since they operate their business in a free, open space. Some

18



of the vendor’s expenses are also less since some of the food preparations are conducted at their
home. The results of this finding indicate that there js a chance for both the uneducated and
educated to venture in to this business, with little output of capital, and provide for the livelihood

of their families.

4.3.2 Experience and skills

The findings of the study indicated that many of the street food vendors ventured in to
this business because of their prior knowledge of cooking. The female vendors indicated that
were thought at a young age to prepared different meals for their family. This Knowledge
allowed them to easil Y gravitate towards the street vending business and it was an easy transition

for them.

4.3.3 The profit earned from conducting food vending

Street food vending gives people, especially the poor, an opportunity to make an income
and a profit. The findings suggest that many of the urban dwellers gravitate towards street food
vending as it is an casy and cost effective business allowing them to earn and income to pay bills
and provide for their family. It suggests that the income earned through this business help to
improve the vendor’s lives, The results from the respondents indicated that approximately one
third of them made the decision to undertake this business as it generates a high income.
Furthermore, a few of the respondents disclosed that through the street food business, they were

able to make certain investments such as, land, house and car purchases.

4.3.4 The extent in which street food vendor’s income supports their household

19



Street food vendors who use the income earned from their street food business to provide
for their families and household are as indicated: 47% use their income to pay for school fees for
their children, 86.6% of the vendors but food for themselves and their families, 13.3% use their
earnings to pay their electricity bill while 40% pay rent. Some of the vendors spend the majority
of their income to pay electricity bills and rent and maintain the household requirements.33% do
not use their income to pay for rent while 3% do not use their income for food. (See figure 4).
These vendors were asked to specify their reason for this and they indicated that they owned
their own homes which do not require them to pay rent. Others explained that they sometimes
use the leftover meals from their business to feed themselves and their families, and therefore do

not spend extra money on purchasing much food.

Parameter

Electricity bill

Yes

Occasionally

Table 2: The extent to which street food vending supports the household

20



5. CONCLUSION

Urbanization has caused a demand for street food and as such, the number of street food
vendors has increased. Street food vending is significant in society as it provides employment,
generates income, easily accessible, and supplies delicious food to the urban dwellers.
Furthermore, it generates income to persons who belong to supply chain such as farmers,
transporters and storekeepers. Efforts have been made by the government to support the street
vending industry by improving the regulations. The literature done indicates that the street food
vending business is a form of livelihood for many households by providing them with an income
and employment. The purpose of the study was to recognize the role and significance street food
vending has on the vendor’s household and well-being in Trinidad. The main objectives of the
study were to examine the factors that influence street food vendors to venture in to this
business. assess the degree in which the income earned through street food vending supports the
household of the vendor and to assess the effect the socio-economic elements of street food

vendors to their livelihood.
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7. APPENDICES

7.1 Questionnaire Guide

Dear respondent,

This survey examines “An Analysis of street food vending: A form of livelihood in Trinidad”,
You are kindly asked to answer all questions truthfully. Your participation in this survey is

completely voluntary.
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7.2 Questionnaire for respondents

1. Do you use the income generated from street food vending to support our household?

2. What is your gender?

Male/ Female?

4. What is your marital status?

a)Single b)Married ¢)Divorced d)Widowed

5. Is the money earned through conducting street food vending your main means of income?

6. Indicate the number of formal education............ .
7. What made you get in to the food vending business?
1) Require a low cost to start business
2) The income generated
3) Skill and Experience
4) An additional business venture
8. How long have you been conducting this business?.......
9. What was your source of income for your street food business?
a) Loan
b) Assistance from family?
¢) Your savings

10. Do you have any employees? If so, how many?.....

26



11. How do get your produce and raw materials and goods?......
12. Is the income earned from your food vending business used to facilitate these household

expenses?

parameter School Food Electricity bill | Rent

Yes

Occasionally

No

L

13. Is there any other person/s who contributes financially to your household?.....

27



