Abstract

The Aranjuez market-gardeners carry theilr own produce to
market and sell it mainlv tuv the retail vendors. Detalils of
this system are recurded, with respect tu cleaning, grading and
transporting the crup, and the vrganization of selling in the
market. Reference is made tu the variatiuns in whulesale price
which are experienced. Befure February 1968 the Furt of Spain
market, where the gardeners sold most of their pruduce, was the
Eastern Market. This had nu area prouvided fur whulesaling, and
hence the gardeners were fourced tu sell un the pavements of the
surrounding streets. 1In February 1968 the new Central Market was
vpened, with whulesale space pruvided. The effects uf this move
are described and discussed.

The Central Marketing Agency, a statutory bodycharged with
improvingthe market ing of agricultural pruduce, has introduced a
contract system, whereby gardeners are offered a fixed our
negutiated price fuor quantitles uf pruduce befure they plant the
crop. The Agency is selting up buying statiuns in therural areas
tu remuve the need fur gardeners to do their own wholesaling, and
in time they may becume the soule buyer at farmgate fur vegetables.
These deve lupments are discussed and a number of the problems
arising are puinted vut.

The contract scheme has nut yet been widely accepted in

Aranjuez. Sume uf the advantages tuv the gardners of the Agency's



plans are discussed. it is pvinted out that these changes may
represent a threat to the comparatiye_advantage which the

Aran juez gardeners huw have over other gardeners in the island.
A further prublem féclng the gardeners is that the irrigation
system on which their dry seasun production depends is greatly
in need of repailr. These twou facturs may affect the future

incume of the gardeners.



