ABSTRACT
The problem being investigated is the sources of market information for small farmers in
Trinidad and Tobago. Farmers in this Caribbean Territory have kept most of the traditional
practices that have been passed down from hundreds of years, thereby their need for information
has also been kept traditional. The researcher used his observation and through the use of
questionnaires that was prepared by a team of researchers studying the same topic. After which
primary data was collected to gather information on the topic. The study was conducted in six (6)
rural areas in Trinidad and Tobago. The data was then analysed using the statistical program
SPSS (Statistical Packaging for the Social Sciences). The results illustrated that there was
relationships among the variable gender and educational levels and the use of technology by
farmers. Furthermore there was not any relation between age and usage of technology to gather
market information. The study highlighted the areas that should be focused on to ensure that

farmers make use of technology to gain the competitive edge.



